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PopUp Prolect Dayton OhIO

2 K& A0 Qa TheYog2p\Riojeof i§ & strategy in the GreaowntownDayton
Plan, an economidevelopment blueprinfor downtown. The project has helped mee
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the next generation of leaders in downtown to position it as an economic
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Pop-Up Project 101

w ¢KS 52¢gyi2g¢y JFODP)warksitht youNgipyofedsitnkl Adlinteer:
from Activated Spaces to implement the Pdp Project.
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wDDP staff and Activate8ipaces volunteerselectapplicants and act as a broker
between business owners and participating property owners.

wPopUp Shop owners receive shddrm leases, belovmarketrate rent and
business support from the DDP and Activated Spaces volunteers.
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DOWNTOWN DAYTON
PARTNERSHIP

Young Professionals Tackle Downtown Developme

Activated Spaces is a voluntded initiative spearheadetl
by young professional organizatioG&neration Dayton
and UpDayton A bustling downtown is extremely A ¥
important to young people. Making downtown more jl v, B
beautiful and vibrants a critical effort to attract and onc o hE'
retain talented young people in the Dayton region.
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The Place For Dayton's Young Plnlessmua\s

talent on the rise
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PohUp Project Objectlves and Outcomes

move-in ready spaces with new tenants *
while allowinglocal entrepreneursry \
their business concepi@t minimalrisk
while activating vacarfirst-floor space.
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PopUp PrOJect Objectlves and Outcomes

Objectives:Transform previously vacant
first-floor space and increase foot traffic
downtown.

Outcome The PopUp Shops have
_ ‘ resulted in dramatic changes to
PW'UF’ ShopBeauieBox i downtown spaces and created a more

nd 3“9" vibrant street culture.
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Po Up Pfoject Objectiv‘és a

Objective:Open at least one Pegp Shop
downtown during each application phase
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Above: The Dayton Mayor has his nails painted a bright i@ {sle]at =R\ 122 PopUp Shbps have
during a grand opening event and fundrais¢iPopUp Shop

BeauteBox. Right: The women who participated in the firg Opened’ with most phases reSUlting int

phase of the Pojp Project. Two of the three Pdgps, new businesses opening_
Peace on Fifth anBeauteBox, are still open downtown.



